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Answer Key: The Rise of the Algorithmic Autocrat: A 12th Grade Digital 
Sociology Quiz

Parasocial relationships, surveillance capitalism, and choice architecture — analyze how 10 advanced scenar-
ios challenge contemporary definitions of digital agency.

1. In the context of 'Surveillance Capitalism,' as defined by Shoshana Zuboff, how do influencers serve 
as vital nodes in the extraction of behavioral surplus?

Answer: B) By eliciting authentic biometric and emotional data that renders private experience into propri-
etary behavioral data.

Influencers facilitate the 'behavioral surplus' by keeping users engaged in high-affinity environments where plat-
forms can harvest nuanced emotional and predictive data.

2. True or False: The 'Federal Trade Commission (FTC) Endorsement Guides' now mandate that influ-
encers must disclose 'material connections' even if the compensation was a free gift rather than a cash 
payment.

Answer: A) True

The FTC requires disclosure for any relationship that might affect the weight or credibility a consumer gives the 
endorsement, including free products or travel.

3. When an influencer leverages their perceived niche expertise to sell an unrelated financial product, 
they are primarily exploiting the ______ effect, a cognitive bias where one positive trait spills over to 
unrelated areas.

Answer: C) Halo

The Halo Effect occurs when a consumer's overall positive impression of an influencer in one domain (e.g., lifestyle) 
leads them to trust that influencer's judgment in an unrelated domain (e.g., cryptocurrency).

4. Which sociological concept best explains why followers feel a deep sense of personal betrayal when 
an influencer is 'cancelled' or revealed to be acting inauthentically?

Answer: B) Parasocial Interaction (PSI)

Parasocial Interactions are one-sided relationships where the audience extends emotional energy and interest, often 
perceiving the media figure as a close personal friend.
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5. True or False: 'De-influencing' is a trend focused solely on environmental sustainability and the total 
rejection of consumerist culture on short-form video platforms.

Answer: B) False

While it mimics anti-consumerism, de-influencing often serves as a rhetorical device to build trust so the influencer 
can recommend an alternative 'better' product, still driving consumption.

6. The concept of 'Choice Architecture' suggests that social media interfaces are designed with 
______—user interface elements that manipulate users into making choices they didn't intend to make, 
such as following an influencer during account setup.

Answer: C) Dark Patterns

Dark patterns are deceptive UX/UI design choices intended to trick users into specific behaviors that benefit the 
platform or the creator's metrics.

7. What is the primary ethical concern regarding 'Kidfluencers' (minor-aged influencers) and the 
current lack of legislative frameworks like the Coogan Act in the digital sphere?

Answer: B) The potential for long-term psychological impact due to 'sharenting' and the lack of financial trust 
accounts for their earnings.

Unlike traditional child actors protected by the Coogan Act, many child influencers have no legal guarantee that the 
money they earn is held for them, nor do they have 'the right to be forgotten' regarding their childhood privacy.

8. True or False: The 'Algorithmic Imaginaries' theory posits that users and influencers adjust their 
actual behavior and self-expression based on how they *perceive* the algorithm functions, even if 
those perceptions are technically inaccurate.

Answer: A) True

Algorithmic Imaginaries describe the ways people think algorithms work, which then dictates their creative output 
and social behavior in a feedback loop.

9. In the 'Attention Economy,' influencers compete for the scarcest modern resource; this has led to 
'______,' where creators use increasingly extreme or controversial thumbnails and captions to bypass 
user desensitization.

Answer: C) Aesthetic Inflation

Aesthetic inflation (or clickbait escalation) refers to the constant need to heighten visual and emotional stimuli to 
capture attention in a saturated market.
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10. How does 'Context Collapse' occur in the world of professional influencers?

Answer: C) When a post intended for one specific subculture is algorithmically pushed to a general audience, 
leading to misinterpretation.

Context Collapse is the flattening of multiple audiences into one, making it difficult for creators to navigate different 
social norms simultaneously.
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