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Answer Key: Spark the Screen: A 9th Grade Media Trend Analysis Quest

How do underground aesthetics become global blockbusters? Decode the complex cycles of high-fashion and
cinematic movements.

1. The 'Dark Academia’ aesthetic, popularized on TikTok and Instagram, heavily draws its visual motifs
and values from which philosophical movement and literary era?

Answer: B) European Romanticism and 19th-century Neo-Gothicism

Dark Academia focuses on a romanticized version of higher education, classic literature, and the arts, specifically
pulling from 19th-century aesthetics and Romantic architecture.

2. In the context of the 'Trickle-up' theory of fashion, culture originally wore oversized
silhouettes and graphic tees before they were adopted by luxury houses like Balenciaga and Louis
Vuitton.

Answer: B) Skateboarding and Surf

The 'Trickle-up' theory occurs when trends originate from grassroots or niche subcultures (like skate culture) and are
later synthesized by high-end designers.

3. True or False: The 'Camp’ aesthetic in fashion and film is characterized by an emphasis on minimalism,
subtle dignity, and the rejection of artifice.

Answer: B) False

Camp is the opposite of minimalism; it is defined by irony, exaggeration, theatricality, and 'the love of the unnatural'
(as defined by Susan Sontag).

4. How did the 2010s 'Neon Noir' film trend (seen in films like 'Drive’ or 'Nightcrawler’) utilize sound-
track and visual style to reshape audience expectations?

Answer: C) By pairing 1980s synth-wave with high-contrast, saturated lighting to evoke nostalgia and isolation

Neon Noir uses synthetic soundscapes and vibrant, artificial colors to update the traditional Film Noir themes of
alienation for a modern, digitalized audience.

5. Therise of 'Hyperpop' as a music genre is often analyzed as a critique of , because it pushes
the tropes of catchy melodies and commercialism to an extreme, distorted level.
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Answer: C) Consumerist pop culture

Hyperpop uses 'maximalist' production to satirize and exaggerate the corporate polish of mainstream radio-friendly
pop music.

6. True or False: The concept of the 'Male Gaze' in film theory refers to how visual media has traditionally
been constructed from a masculine, hetero-normative point of view.

Answer: A) True

Coined by Laura Mulvey, this term describes how camera angles and narratives often objectify women to provide
visual pleasure for a male audience.

7. What does the 20-year trend cycle suggest about current fashion movements returning from the late
1990s and early 2000s?

Answer: B) Trends resurface when the generation that was young during that era becomes the primary
creative directors

The 20-year cycle is driven by nostalgia and the professional maturation of people who grew up during the original
era, allowing them to reinterpret those styles as 'retro’ or 'vintage'.

8. When luxury brands like Gucci or Prada collaborate with video games like 'League of Legends' to
create digital 'skins,’ they are capitalizing on the trend of

Answer: B) Virtual identity and the Metaverse

This represents the intersection of digital lifestyle and high fashion, where identity is expressed through avatars as
much as physical clothing.

9. True or False: 'Brutalism' in graphic design and fashion is characterized by soft pastels, floral
patterns, and intricate, delicate details.

Answer: B) False

Brutalism focuses on raw, unpolished, and rugged aesthetics, often utilizing blocky shapes, exposed 'building blocks,'
and a lack of traditional ornamentation.

10. In contemporary cinema, the 'Elevated Horror' subgenre (associated with A24 films) differs from
traditional 'Slasher’ films primarily through:

Answer: B) Focusing on psychological trauma and metaphorical storytelling over gore
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Elevated horror uses the genre as a vehicle for complex social and psychological commentary, often prioritizing
atmosphere and allegory over the straightforward thrills of traditional horror.

Powered by sheetworks Page 3 of 3



