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When Algorithms Rule the World: 12th Grade Pop Culture Analysis

Engage with 10 challenging prompts on hyperreality, parasocial dynamics, and commodity fetishism beyond
surface-level media consumption.

1. Jean Baudrillard’'s concept of 'hyperreality’ suggests that in contemporary pop culture, the simula-
tion of an event becomes more 'real’' than the event itself. Which scenario best exemplifies this at an
advanced analytical level?

A. Astudent using a VR headset to learn about the geography of the Great Barrier Reef.

B. Influencers staging 'paparazzi' photos in a studio to simulate celebrity status, which then grants

them real-world social capital.
C. Afilm director using CGI to recreate a historical battle that actually occurred.
D. The use of auto-tune in pop music to correct a singer's pitch during a live performance.

2. In the context of the 'Frankfurt School’ critique of the Culture Industry, pop culture serves as a
tool for , by which individual creative expression is replaced by standardized, mass-produced
commodities meant to pacify the public.

A. Social Stratification

B. Pseudo-individualization

C. Cultural Relativism

D. Digital Democratization

3. True or False: According to Antonio Gramsci’s theory of Cultural Hegemony, the ruling class maintains
power primarily through physical force rather than the dissemination of values through popular
culture.

A. True

B. False

4. When analyzing the 'parasocial relationships' fostered by live-streaming platforms like Twitch, which
psychological element distinguishes them from traditional celebrity fandom?
A. The fan's total lack of awareness that the media figure is a stranger.
B. The perception of a 'two-way' reciprocal intimacy driven by real-time interaction, even if the
relationship is functionally one-sided.
C. The historical reliance on fan-mail as the primary source of communication.
D. The complete removal of commercial interests from the fan-creator dynamic.

5. The theoretical framework of , often applied to high-fashion and street-wear trends, ex-
amines how symbols are stripped of their original subcultural meaning and repurposed as aesthetic
markers for the elite.

A. Hermeneutic Phenomenology
B. Reciprocal Altruism
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C. Cultural Recuperation
D. Intertextuality

6. True or False: In Laura Mulvey’s 'Male Gaze' theory, popular cinema historically positions the camera
from the perspective of a heterosexual male, effectively objectifying women and reinforcing patriar-
chal power dynamics.

A. True

B. False

7. The 'Dead Internet Theory' is a pop culture conspiracy/critique suggesting that most online engage-
ment is now generated by Al rather than humans. Analytically, what does this theory reflect about
contemporary ‘Audience Reception'?

A. A profound trust in the accuracy of algorithmic recommendations.

B. The total disappearance of human creativity in the 21st century.

C. Agrowing ‘crisis of authenticity' where audiences struggle to find genuine human connection in
digital spaces.

D. The shift from film-based narratives to text-based social media interactions.

8. When a franchise like 'Star Wars' or 'The Last of Us' builds an extensive universe across films, games,
and novels, it is utilizing a strategy known as , requiring audiences to synthesize information
from multiple platforms to fully grasp the narrative.

A. Transmedia Storytelling

B. Linear Consolidation

C. Paratextual Inversion

D. Narrative Disruption

9. True or False: 'Commodity Fetishism' in pop culture refers to the way people focus on the social
relationships involved in production rather than the magical or status-giving properties of the product
itself.

A. True
B. False

10. Which of the following describes 'polysemy’ in a cultural text like a Super Bowl commercial?

A. The commercial having a single, clear message that is understood by everyone in the same way.

B. The presence of multiple, often conflicting meanings that can be interpreted differently depending
on the viewer's social background.

C. The use of black and white film to evoke a sense of nostalgia for the 1950s.
D. The high cost of production associated with prime-time advertising.
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